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Dynamic Women find franchising success pampering pooches
Women franchisees mean business at Aussie Pooch Mobile (APM) and the statistics speak for
themselves. While national figures show that only 20% of small businesses are owned by women and
11% of franchises bought by women, APM comprises over 65% women.
And they are extremely successful women at that, collectively winning numerous awards including
Franchisee of the Year/Franchisee Woman of the Year on a national and state basis, Telstra Business
awards and Consumer community voted awards.
Founded in 1991 by a then 21-year-old Chris Taylor, today one of Australia’s most successful and
influential business women, APM was the first franchise system of its kind, and is still the largest
franchised dog wash and care company in the world with over 155 operators in Australia, United
Kingdom, Malaysia, New Zealand, New Caledonia and the USA.
But what is the draw-card for women and why are they proving so successful?
“Aussie Pooch Mobile has been built on a basis of an extended family, both from our customer’s point
of view with their dogs being an extended member of their families and our franchisees being part of
the Aussie Pooch Family.
“This family business suits women with a passion for dogs, a caring nature and a will to succeed. As a
mother of two I understand the need of today’s woman in the work place and have established support
and ongoing training and development that allows women the opportunity to create a successful
business while balancing their family and leisure time. Franchising is the ultimate business model to
allow women the opportunity and confidence to create a business for themselves but not by
themselves,” explains Taylor.
And it works, just ask franchisee Karen Garner who explains why she purchased a franchise in 1996.
“While I wanted to be able to run my own business I had no idea where to start. The whole concept of
what Aussie Pooch Mobile offered to their customers appealed to me, as well as the fact that it was all
set out for me in the operator’s manual. I could see the incredible success of other women franchisees
that were in the similar circumstances of running a business while raising young children. Because
they had proven it could be done, made it an easy decision to enter the franchising sector.”
Today Karen manages a team of successful franchisees, helps out with the marketing of the overall
business and balances her family and leisure time. She has also placed as a finalist in Franchisee of
the Year.
“It is such an honour working with these dynamic women who are doing so incredibly well in their
business,” says Taylor. “At APM we acknowledge and celebrate the achievements of these women
and encourage others to take a chance and change their lives.”

So at APM it’s ‘secret women’s business’ but men are also more than welcome.
ABOUT AUSSIE POOCH MOBILE
With over 150 franchises world wide, Aussie Pooch Mobile are the choice dog wash operators for the
care of your dog and the environment. Operating for 17 years, owner Chris Taylor explains that
hydrobathing your dog, will not waste water. In fact, with Aussie Pooch Mobile hydrobathing
approximately 25,000 dogs monthly in Australia, it’s estimated that two millions litres of water will be
saved each month.
All products used are Environmentally Friendly which means they will not harm your dog, the
operator or the environment. Products are all PH selected specially for dogs' skin to achieve the best
possible results for your dog. Natural ingredients include pine oil, tea tree oil, rosemary, lavender,
vitamin E, coconut oil and neem oil.
The Aussie Pooch Mobile was the first franchise system of its kind, and is still the largest franchised
dog wash and care company in the world. There are operators in each state.
Web: www.aussiepm.com.au
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